Navigating Complexity

How Al and Programmatic Strategies
Revolutionize Omnichannel

Andreas Sierts - VP, Platform Products
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Every country is dlfferent
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It’s not 'one size fits all’
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Let’s take you back...t0 2019

I\Ilqgni’re
was Rubicon Retail media We didn't CTV was
and Telaria was still know what beginning to enter

ecommerce lock down was the mainstream
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You need

to be as
Omnichannel
as your
audiences

adform




“

ese crucial
n CTV



adform

5 things to focus on

Premium Control and

Identity Inventory Transparency
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5 things to focus on

: Embrace New
Retal I Technologies
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Advertising HaD , -
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possible without Al.
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Volume and Veracity of a
Media Exchange

In the blink of an EYE
which takes roughly 200-400 ms

800,000 — 1,500,000
bid requests
| per second

GenAl is simply not fast enough
for the trading use case
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What is Al?

Artificial Intelligence

Highly Simplified
A program that can “sense”,
reason, act, and adapt.

Machine Learning

Subarea of Al
Algorithms that enable machines to
make decisions and improve by
learning over time.

Deep Learning

Subarea of ML
Where multi-layered Neural
Networks learn based on high
volumes of data.

GenAl

Subarea of DL
Focused on generating
new content with human-
like creativity.
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Improvements CEOs expect from GenAl

improve risk management
increase growth opportunities
Improve data capture

Reduce business operational costs
Automate manual operations

Increase efficiencies
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Improvements CEOs expect from GenAl

Strategy & Product & Service Sales & Marketing Finance/Audit Risk Management Legal/Complicance Human Resources Technology Operations Customer Service
Management
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Status in Advertising
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(Gen)Al = Possibilities
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Efficiency ccessibility

User

Creativity Experience
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Catch the right wave...
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Change the game
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