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THINGS THAT ARE
IMPORTANT TO KNOW TO
BE SUCCESSFUL IN THE
FISHING INDUSTRY
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RISKS & CHALLENGES

WRONG
TYPEOF { ©
FISH
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26% of media spend
Xellelifel

I As.-l Lahteet: TNS Ad Intelligence -kuukausiseuranta ja IAB Finland kvartaaliseuranta.* Lé&hteet: Kantar & IAB Finland* 12




TODAY

627% of media spend
Xellelifel

I AS." L&hteet: TNS Ad Intelligence -kuukausiseuranta ja IAB Finland kvartaaliseuranta.*






16 million

text messages are sent

-

p2p y'olrmiqz’nﬂs are.

. processed by Venmo
L
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MARKETING INVESTMENT
SHOULD BE SPENT TO REACH
REAL PEOPLE.
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Internet users in Finland

5.2 MILLION
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5.2MILLION Sl &

Possibilities to connect [ « 5 . PRI .
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WITH PEOPLE,
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Global ad fraud
predicted to reach

$172 BILLION | \
BY 2028
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Mobile users touch
their phone

2,017/

times every day
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Attention span
has dropped to

8 seconds

That’s less than
a goldfish!

IAS." Source: BBC
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GREAT BRANDS CONTROL
THE ENVIRONMENTS IN
WHICH THEY ARE SEEN.




500 hours

of video are uploaded
every minute to
YouTube alone

I AS_-| Source: Statista




BRAND SAFETY

00 %

of consumers are less likely
to purchase products when
placed near unsafe content

IAS_-| IAS research, WFA



UNVIEWABLE

517%

of ads displayed in digital
advertising are unviewable
to consumers

IAS_-| IAS research, WFA
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ooooo : 2023 ANA Programmatic Media Supply Chain Transparency study.

of $88 billion in open
programmatic ad spend,

was wasted on ineffective ad
placements and bad websites.

28
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PERSONALIZATION

Performance is maximized when ads are contextually
relevant and adjacent to quality content.

RELEVANCE

107

of consumers say they are more
likely fo consider purchasing
from brands that personalize. (1)

IAS." Source: (1) 2021 McKinsey Study, (2) IAS The State Of Brand Safety, and (3) IAS The Ripple Effect 2.0




MEDIA QUALITY IS NO
LONGER JUST AN
INSURANCE POLICY

When measuring high quality
impressions and their success
rate vs low quality impressions,
clients have experienced a
positive impact on campaign
effectiveness and efficiency

IAS1 Source: IAS measure d BRAND X impressions matched with DV360 and TTD logs

B Flagged Impressions

224% lift in
success rate vs.
non-suitable

impressions

Quality Impressions




WHERE?




WHERE?

TOOLS?
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VESSEL?




THANK YOU

Get in touch: bosterman@integralads.com
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